Response to TPG October 2006 Consultation


2.1 Rapid Drinking  
1a)  
Yes.  Explicit encouragement of rapid drinking should be disallowed.  


Rapid drinking is a regrettable tradition.  Particularly in the absence of a tradition of rapidly drinking other beverages, there can be no argument that rapid drinking of beverage alcohol is designed solely to quickly achieve a degree of intoxication.

There is a question as to whether the ‘shock’ to the system of rapidly consuming high strength alcohol is potentially harmful.  
The marketing of shooters or slammers encourages excessive consumption and does not encourage moderate behaviour. 

Given that the industry plays on brand differentiation and given the current BB&PA code, the explicit encouragement of rapid drinking should be disallowed.     

1b)
Yes.  Implicit encouragement of rapid drinking should be disallowed.  

However, to avoid an unintended impact on single-serve containers, etc., the rule should only apply to a container / method of delivery which does not allow the consumer to control their rate of consumption.  

1c)

No.  Low units of alcohol should not be exempted.


Alcohol is alcohol and we should be encouraging moderate behaviour for any amount.
2.2 
Website Age Verification

2a)
Yes.  Entry to a website should be subject to a reasonable form of age verification.  
It is a demonstration of discouraging under 18’s, and it will discourage some.
2b)
Yes.  The code should stipulate that the visitor enter their full date of birth (via a formatted field or drop-down list).  It will help exclude under 18’s



A simple ‘click’ to confirm age is too easy and too easily written off (in the user’s mind) as a user error.  Entering false date of birth is, psychologically, harder to do.
2c)
No.  Assuming that a repeat visitor can be identified via an existing ‘cookie’, it is not necessary for a repeat visitor to go through a verification process. 


Not all PC’s are accessed by multiple users and an increasing number of those which are have access controlled by individual user ID (where a returning website visitor can be uniquely identified).


Ideally, the age verification page would contain a tick box to both accept a cookie and to confirm that the PC / user-ID will not be available to someone under 18. 

 Alternatively, a ‘welcome back’ screen could be used and include a ‘click here if [you are not Mr/Ms X and or) you are under 18’.
2.3
Sexual Success

3)
Yes.  It is important to continue to demonstrate social responsibility and the current rule concerning not suggesting sexual success or prowess is appropriate.  
Replica Kit in Children’s Sizes

4)
Yes.  The exemption for replica sports kit in children’s sizes should be removed.  


Current availability of alcohol branded children’s kit harms the image of the industry.  The sponsorship considerations are not commercially significant to the industry as a whole.


Surrogate Marketing

5)
No.  Code rules 2.8 and 2.9 are not sufficient.


Cross branding is increasing and surrogate marketing is a relatively new and expanding innovation.  The industry should seek to restrain anyone minded to take advantage of any loophole – before a horse bolts!


Code 3.2 could be amended to read:  A drink, its packaging, any brand associations and any promotional material should not …
Detailed Rules for Particular Activities
6)
Rule 3.2(f) / a Help Note should clarify that non-re-sealable containers containing more than, say, 3 units of alcohol (the higher Government sensible drinking guideline for women) would be deemed to encourage excessive consumption.  And, that bottles sealed with ‘corks’, including sparkling wine, would be deemed re-sealable.)
