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5 December 2006

GVA RESPONSE TO THE PORTMAN GROUP CONSULTATION ON ITS CODE OF PRACTICE

1. The GVA agrees with The Portman Group (TPG) that regular reviews of the Code are essential. In our view however relatively few changes need to be made since the Code continues to work well. Among other factors this reflects widespread awareness of the Code’s provisions – and a correspondingly high compliance rate – as well as the effectiveness of the free and confidential Advisory Service.

2. We agree with TPG’s decision not to include certain areas in this review for the reasons outlined (Section 1.7 of the consultation document). We further agree that the fact that some companies go beyond the Code’s minimum standards in some respects should not be a reason for these elements to be included in the Code and thus made mandatory. On the other hand it is possible that future developments – for example in the area of unit labelling information - might suggest the desirability of further modification of the Code in advance of another full review. If necessary TPG should therefore be prepared to undertake separate consultation exercises on specific issues/developments as and when necessary in order to keep the Code as up to date as possible.

Issues for Review

Question 1: Rapid drinking.  
Q1a  - No. The Code should not contain a new provision to cover this. 

Q1b – No.

Q1c – No. 

Question 2: Website age verification pages (AVP). 
Q2a – Yes. UK websites should only be accessed through an AVP 

Q2b - No – it might recommend a verification method but should allow flexibility for those companies which have already got systems in place

Q2c - Yes – probably only minimal additional deterrent effect but worth doing; again, flexibility needed to accommodate existing systems.

Question 3: Sexual success.  
Q3 – Yes, the current rule is satisfactory.
Question 4. Replica kit in children’s sizes.  
Q4 – Yes. TPG should remove the existing exemption but existing sponsorship deals should be allowed to continue until the end of the contract period. 

Question 5. Surrogate marketing.  
Q5. We agree that the status quo should be maintained. 

Detailed rules for particular media/activities. We agree that the Code cannot cover every eventuality and would prefer the Advisory Service to continue to offer guidance as now. 

Q6a – No. There is no need for additional detailed rules.

Q6 – No. The existing Advisory service is sufficient by itself with the existing rules.

