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Section 1.5 The need for a review:
The comment “regular review is one of the features of good self-regulation” is in my opinion a very valid point.
Section 1.6 Achieving the right level of restriction:

I admire the frank statements

(i) “the Code not only protects the public from irresponsible marketing, it also protects the industry from public and media criticism, and from the risk of unnecessary government interference that might impact adversely on the industry’s marketing freedom and wider commercial interests”.
(ii) “The Code, to be successful, thus needs to strike a balance between the provision of adequate public protection and the retention of reasonable marketing freedom”
(iii) “It is also worth noting that the Code seeks to impose a minimum marketing standard with which all companies across the industry are expected to comply to ensure that the public is adequately protected”.

I believe that these forthright statements of enlightened self-interest are very important in the context of media and anti alcohol lobbies attacks on industry initiatives to promote responsible drinking.

Section 1.7 Issues not included in this review:

I agree with the arguments made for not including “health and nutrition” and “dietary claims” under the Portman Code.
I also agree with the points made about “taste and decency”.

I think that the issue of the “volume content of single serve drinks containers” is an extremely difficult and “tricky” one.  I think that the “man in the street” would not accept fully the analogy being drawn between 500ml cans of high strength beers and ciders and bottles of wine and spirits.  Clearly the 500 ml can is intended to be a single serve product but only in exceptional circumstances would a bottle of wine or spirits be so viewed.  The outcome of their further deliberations on this issue should be most interesting.
I agree with the points being made against the need for an “appeals process”.

2.
Issues for Review:

2.1
Rapid Drinking


Questions



Answers

1 (a)




Yes


1 (b)




Yes


1 (c)




No

2.2
Website Age Verification pages

2 (a)




Yes


2 (b)




Yes


2 (c)




Yes

2.3
Sexual success


3




Yes

2.4
Replica Kit in children’s sizes


4




Yes

2.5
Surrogate marketing


5




Yes

2.6
Detailed rules for particular media/activities


6 (a)




Yes







sponsorship, websites, branded 






merchandise


6 (b)




Yes
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